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Co-branding, 168
Cofranchise, 168
Collective mark, 193
Collective membership mark, 193
Collective service mark, 193
Collective trademark, 193
Commerce, Department of, 288
“Commercial” damages, 364
Commercial disparagement, 241
Commercial free speech. See Commercial speech
Commercial speech, 231-274
cases, 253-271
commercial disparagement, 241
common law causes of action, 234-236
false advertising, 237-241, 259-264
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bilateral contracts, 319-320
breach of contract, 234, 330-332
capacity and, 324
cases, 337-349
common law, 316
death and, 318
definiteness, 326
destination contracts, 328, 330
e-commerce and, 335
elements of a contract, 317-324
incapacity, 318

Index 411

international issues, 336-337
interpretation of, 326
legality of, 323-324
overview of, 315
parol evidence rule, 325-326
performance of, 326-328
privity of, 359-360
promissory estoppel, 324, 345-347
public policy and, 323-324
remedies for breach, 331-335, 345-347
in restraint of trade, 110-111
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Importation, parallel, 207-209
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blocking patents, 32
cases, 51-55
foreign patents, 35-37
infringement, 32-34
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